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journey map: user experience at brunch 



social influence in the brunch community

focus



research question

what factors influence young adults when 
participating in today’s brunch culture?



purpose statement

the purpose of this research study is to explore the 
phenomenon of brunch; specifically the determining 
factors, for young adults (age 21-35) in the US, that 
create the brunch experience. 



what is brunch? 

“a meal usually taken late in the  
morning that combines a late breakfast 
and an early lunch” 

the year of 1896 when the term, 
“brunch” was coined by a columnist of 
the New Oxford

was traditionally only done by the 
wealthy until the column released and 
it hit the mainstream 

maintained popularity and influenced 
Sunday two-meal days in the 1930s, 
later normalized it on Saturdays in the 
1960s.

Easter and Mother’s Day are the two 
most popular dates that encourage 
brunch participation 

www.zuerich.com



survey results
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11.8%

91.2% of respondents 
have participated in 
brunch.

47.6% of respondents  
admitted to sometimes 
posting their food onto  
social media before  
they ate. 

38.8% of them never do.

68.6% of our respon-
dents were between the 
ages of 21-35.



survey results

87.4% of respondents stated that 
spending time with friends and enjoying 
a meal was the main reason for 
participating in brunch.

34% participated for the goal of  
intoxication, whereas 12.6% only go 
because it’s trendy.



stimulus
menu one

shippensburg select diner

the diner was well procieved, although 
not an ideal spot for brunch. the diner had 
really good prices, and it seemed to have 
a very welcoming atmosphere. it had a 
nostalgic quality.



BREAKFAST

OUR FARMS: MIGHTY VINE TOMATOES • MICK KLUG FARM • BRANDT BEEF • SEEDLING FARM & ORCHARD • GERBER’S AMISH FARM 

egg sandwich .......................................................................................................................... 12.95
served on a house-made english mu�n or brioche bun with scrambled eggs, cheddar,
mayo and choice of bacon, sausage, ham or avocado

breakfast burrito .................................................................................................................... 12.95
scrambled eggs, jack cheese, pico de gallo, sour cream, and choice of bacon, sausage, or avocado

vegan breakfast burrito - tofu scramble, spinach, pico de gallo, guacamole .............................. 12.95

3 egg breakfast* - eggs your way, hash browns, bacon or sausage, 9-grain toast ..........................13.95

breakfast tostadas*..................................................................................................................16.95
pulled chicken, silky black beans, ranchero sauce, jack cheese, sunny-side-up eggs

�u�y buttermilk pancakes - vermont maple syrup ................................................................. 12.95

short rib hash* - two sunny-side-up eggs, caramelized onions...................................................17.95

malted wa�e - vermont maple syrup ...................................................................................... 12.95

mexican hash browns* - two sunny-side-up eggs, tomato salsa, oaxaca cheese, avocado, cilantro ....13.95

basket of  warm cinnamon rolls ...............................................................................................5.95

egg sandwich .......................................................................................................................... 12.95
served on a house-made english mu�n or brioche bun with scrambled eggs, cheddar,
mayo and choice of bacon, sausage, ham or avocado

breakfast burrito .................................................................................................................... 12.95
scrambled eggs, jack cheese, pico de gallo, sour cream, and choice of bacon, sausage, or avocado

vegan breakfast burrito - tofu scramble, spinach, pico de gallo, guacamole .............................. 12.95

3 egg breakfast* - eggs your way, hash browns, bacon or sausage, 9-grain toast ..........................13.95

breakfast tostadas*..................................................................................................................16.95
pulled chicken, silky black beans, ranchero sauce, jack cheese, sunny-side-up eggs

�u�y buttermilk pancakes - vermont maple syrup ................................................................. 12.95

short rib hash* - two sunny-side-up eggs, caramelized onions...................................................17.95

malted wa�e - vermont maple syrup ...................................................................................... 12.95

mexican hash browns* - two sunny-side-up eggs, tomato salsa, oaxaca cheese, avocado, cilantro ....13.95

basket of  warm cinnamon rolls ...............................................................................................5.95

SIDES

hass avocado toast - tomatoes, scallion mascarpone, poached eggs, house country bread............19.95

chicken tinga tacos - local tortillas, guacamole, cumin-scented rice, black beans........................16.95

roasted all natural half chicken - cremini mushrooms, seared potato gnocchi, english peas, jus.....25.95

hass avocado toast - tomatoes, scallion mascarpone, poached eggs, house country bread............19.95

chicken tinga tacos - local tortillas, guacamole, cumin-scented rice, black beans........................16.95

roasted all natural half chicken - cremini mushrooms, seared potato gnocchi, english peas, jus.....25.95

idaho rainbow trout - red quinoa, toasted pecans, brown butter............................................... 22.95

loch duart salmon* - sweet chili glaze, herb mashed potatoes ...................................................28.95

olga bay halibut* - caper vinaigrette, grilled asparagus ..............................................................31.95

brandt beef skirt steak frites* - red wine marinade, grilled onions, french fries........................ 32.95

herbed chicken breast paillard - baby arugula, lemon, calabrian chile.......................................18.95

idaho rainbow trout - red quinoa, toasted pecans, brown butter............................................... 22.95

loch duart salmon* - sweet chili glaze, herb mashed potatoes ...................................................28.95

olga bay halibut* - caper vinaigrette, grilled asparagus ..............................................................31.95

brandt beef skirt steak frites* - red wine marinade, grilled onions, french fries........................ 32.95

herbed chicken breast paillard - baby arugula, lemon, calabrian chile.......................................18.95

CALIFORNIA COMFORT

FROM THE WOOD GRILL

To help o�set restrictions on our business resulting from the COVID-19 crisis,
a 5% surcharge has been added to all guest checks. If you would like this removed, please let us know.

*These items are cooked-to-order. Consuming raw or undercooked meats, poultry, seafood, shell�sh, or eggs may increase
your risk of foodborne illness. Please alert your server if you have special dietary restrictions due to a food allergy or intolerance.

ADD: PRIME BEEF MEATBALL, ITALIAN SAUSAGE
OR WHIPPED BURRATA 3.95

PASTAS
bucatini pomodoro ..............................15.95
organic tomato, parmesan, basil

rigatoni carbonara ...............................16.95
applewood bacon, spring vegetable, pecorino

pappardelle bolognese*........................21.95
rosemary & parmigiano reggiano

spicy penne alla vodka..........................17.95
calabrian chili, reggiano, wild oregano

spaghetti limone ..................................15.95
sicilian lemon & parmesan

SALADS
knife and fork caesar ...........................15.95
hearts of romaine, parmesan,
english mu�n crisps

shaved brussels sprouts ........................17.95
manchego cheese, bacon, avocado,
almonds, peas, mustard vinaigrette

wilshire blvd cobb ................................18.95
grilled chicken, egg, corn, cucumber, tomato, 
point reyes blue, bacon, herb vinaigrette

costa mesa ............................................17.95
lime vinaigrette, charred corn, pico de gallo,
avocado, quinoa, crispy tortilla, chipotle crema

power greens ........................................16.95
baby spinach and kale, pickled chiles,
tropea onion, goat cheese, pistachios,
champagne & lemon vinaigrette 

APPETIZERS
parmesan tru�e fries ............................7.95
reggiano, chives, garlic aioli
caramelized brussels sprouts................11.95
balsamic vinegar, parmigiano reggiano
prime beef meatballs* ..........................13.95
house-made marinara, torn basil
guacamole & house-made chips ..........13.95
hass avocado, pico de gallo,
tomatillo salsa, ranchero sauce
handmade burrata ...............................17.95
local cherry tomatoes, avocado, arugula pesto
wood-grilled shishito peppers .............13.95
sweet soy glaze, shichimi togarashi,
toasted sesame
ahi tuna & watermelon tartare*...........17.95
guacamole, thai chili, house-made chips
roasted cauli�ower ............................. 10.95
jalapeño pesto, candied lemon, migas, parmesan
hamachi crudo* ...................................17.95
ponzu, serrano, a pretty little salad

ADD: WOOD GRILLED CHICKEN 5.95
LOCH DUART SALMON 7.95

HASS AVOCADO 3.95

garlic mashed potatoes - 4.95   •   french fries - 3.95   •   sweet potato wa�e fries - 4.95
house salad - point reyes toma, croutons, rosé vinaigrette - 7.95 

L I N C O L N  P A R K

SANDWICHES
turkey club ...........................................13.95
9-grain bread, bacon, tomato,
lettuce, havarti, mustard, mayo

crispy chicken.......................................13.95
all natural chicken breast, slaw,
snappy pickles 

prime brandt beef burger* ...................15.95
lettuce, tomato, mayo, mustard,
onion, pickle, add cheese for 1.00

hass avocado blt ...................................14.95
applewood-smoked bacon, local tomatoes, 
basil aioli, 9-grain bread

summer house chicago

from our interviews we concluded that 
summer house was a more popular 
among users looking for a wide variety of 
ingredients in their food, and it’s trendy 
aesthetic.

stimulus
menu two
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stimulus
menu choice vs. price

majority of participants preferred 
menu one due to the abundance 
of menu options and low cost.



Interview Insights 
Social ““

precovid “I would always go out for 
brunch if someone visited (at college)”

Justin H

“typically its a work setting, with a 
brunch meeting. mine is more social, the 
older you get you start to do things like 
that (brunch), some girlfriends of mine 
wanna do a brunch”

Bob and Jackie P



““Interview Insights
Atmosphere 

“depends on how much money 
I and the people I’m with have”

Kai B

“going with friends instead of 
family definitely changes the vibe of 
everything. if i’m with my dad’s side; 
let’s go, but if i’m with my mom’s side; 
i’ll have maybe a drink or two, but if i’m 
with friends, all bets are off.”

Erin S and Jason N 



v

““Interview Insights 
Trends

“definitely, if it’s something that’s popu-
lar I obviously want to try it. I love to try 
new stuff all the time too.”

Kendra N

“I’ll do a story vs. an actual 
post on my feed”

Jenna M



interview
amount of partcipants vs. 
reason for meeting

participants preferred a larger group 
setting following an unplanned night 
beforehand.

random 
hangout

special 
occasion

group

single



interview
intoxication

many participants associate day 
drinking with brunch. this has 
allowed it to be acceptable to be 
drunk before 5pm.

21 > 21 <

alcohol

non-alcoholic



key factors/takeaways

brunch is a social activity 

price over trend 

acceptable drinking during 
the day (day drinking)

The determining factors, found 
through this research study, that 
play into the brunch experience for 
young adults are



cheers!


